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Introduction

The quest for market dominance 
and brand innovation is always 
top-of-mind in the competitive 
business world. Real Time 
Network stands at the forefront 
of this quest, offering companies 
an unparalleled opportunity to 
elevate their market presence 
through white-labeled products. 
White labeling, a strategy where 
a product produced by one 
company is rebranded and sold 
by another, has become a game-
changing business tactic. It’s 
seen by many as the fast track 
to brand expansion and growing 
customer reach. 

At Real Time Network, 
we’ve worked to develop 
a sophisticated and 
technologically advanced 
method for marketing white 
label products. Since 1998, 
we’ve launched and grown three 
successful brands in the health 
and wellness industry: Real Time 
Pain Relief, Real Time Health 
Pass, and Real Time Voice 
Analyzer. As the world’s first AI-
enhanced, vertically integrated 
marketing company, we’ve 

harnessed the power of artificial 
intelligence to revolutionize the 
marketing landscape for white 
label products. 
With AI, we’re not just 
predicting market trends but 
actively shaping them. Our 
approach integrates cutting-
edge algorithms that refine 
marketing strategies, offering 
unprecedented precision and 
efficiency in audience targeting. 
This level of personalization and 
speed is not just a luxury but a 
necessity in the current market 
where, according to McKinsey 
and Company, 76% of consumers 
expect personalization as a 
standard of service.

In this whitepaper, we will 
explore the nuances of 
leveraging white label products, 
the revolutionary impact of AI-
driven marketing, and reveal how 
an expansive affiliate marketing 
network can be your key to 
unprecedented business growth. 
Join us as we explore how Real 
Time Network is redefining the 
market.

Revolutionizing Business 
with White Label Products: 
A Real Time Network Strategy
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The Power of White Label Products

White label products have 
emerged as a successful 
business strategy to 
expand market reach and 
brand presence. White 
labeling presents a unique 
blend of flexibility, market 
responsiveness, and cost-
efficiency.

The growth potential of 
the white label market is 
substantial. According to a 
report by Facts & Factors, the 
global private label food and 
beverage market size was 
valued at USD 431.98 billion 
in 2022 and is expected to 
grow at a compound annual 
growth rate (CAGR) of 7.34% 
from 2023 to 2030. This 
growth trajectory indicates 
the expanding role of white 
label products in diverse 
markets, from consumables to 
technology.

Cost-Effectiveness and 
Brand Expansion 

One of the key advantages of white label products is their cost-
effectiveness. By adopting a tested and developed product, companies 
can save significant costs associated with product development and 
market testing. This strategy enables businesses, especially small and 
medium-sized enterprises, to compete with larger companies by offering 
a wider range of products without incurring substantial development 
costs and quickly bringing those products to market. 
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Customization and Brand Identity 

Although a third party 
manufactures products, 
white label companies can 
customize these products to 
fit their corporate identity and 
customer preferences. This 
level of branding is vital for 
building consumer trust and 
differentiating products in a 
crowded market.

Consumer trust is essential for 
business success. White label 
products allow companies to 
expand their product lines without 
compromising quality. A recent 
Nielsen report highlighted that 
85% of consumer purchases are 
made with a brand customers 
already know and trust. By 
offering quality white label 
products under a trusted brand, 
companies can leverage the 

loyalty of existing customers to 
introduce new products more 
effectively. We have leveraged 
this strategy to build the Real 
Time brand in the health and 
wellness market.

The evolution of AI-driven digital marketing tools signifies a shift in how 
businesses approach their marketing strategies. Integrating artificial 
intelligence (AI) in marketing enhances efficiency and provides new 
levels of customer insight and engagement.

AI-Driven Digital Marketing:
Transforming Traditional 
Campaigns
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Data-Driven Personalization 

The cornerstone of AI-driven 
marketing is personalization. 
According to a 2023 Medallia 
Market Research survey, 82% 
of consumers are influenced 
by personalized experiences. 
AI algorithms help us analyze 
vast quantities of data to 
understand consumer behavior, 

preferences, and purchasing 
patterns and to create 
personalized experiences. 
We use these insights to 
create targeted marketing 
campaigns that resonate with 
individual consumers and lead 
to increased engagement and 
conversion rates.

Predictive Analytics 
and Decision Making 

AI enables predictive analytics, 
which is crucial for forecasting 
market trends and consumer 
behavior. Businesses that use 
predictive analytics can anticipate 
customer needs and preferences, 
leading to more effective product 
development and marketing 
strategies. This foresight is 
invaluable for staying ahead in 
competitive markets.

AI’s impact on marketing 
ROI is significant, with 58% 
of marketers reporting an 
increase in performance, 
along with 50% seeing a 
reduction in costs, according 
to a report by eMarketer. By 
enabling personalized customer 
experiences, predictive insights, 
and other benefits of AI, 
companies achieve enhanced 
ROI, making AI an indispensable 
tool in the arsenal of modern 
marketers.
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The Real Time Network Use Case

The dynamic digital marketing 
landscape and the power 
of AI have driven the Real 
Time Network’s success. By 
leveraging AI technology, we 
have designed detailed personas 
that can magnify brands’ online 
presence. Our technology can 
merge millions of customers, 
30,000+ affiliates, 10,000+ 
healthcare practitioners, 10,000+ 
event coordinators, 13 million 
attendees, and social media 
influencers with over 100 million 
followers into a database that 
delivers maximum exposure 
and reach. After initial digital 
marketing touchpoints are 
established, a series of follow-
up campaigns begin, leveraging 
AI to create landing pages and 
marketing campaigns. 

The Real Time Network was built 
to support a variety of selling 
affiliates. It’s easy to use and 
available globally, and there is 
no cost to sign up as an affiliate. 

Because the selling happens 
online, our affiliates have no 
inventory to manage and no hard 
sales pitch to memorize. Best of 
all, they can work from anywhere. 
Recruiting and growing our 
network of affiliates will remain 
a focus and a large part of our 
brand growth model. 

One of the distinctive aspects of 
the RTN Affiliate Program is that 
we hardcode our affiliates’ ID 
numbers to every retail customer 
they refer. This enables RTN to 
extend offers to RTN customers 
from other Real Time Brands 
and compensate RTN Affiliates 
for sales from these cross-
promotions.  Additionally, when 
RTN customers refer friends 
for rewards points and/or other 
benefits, those new customers 
are automatically hardcoded to 
the initial referring affiliates. This 
is a great way for RTN to reward 
Affiliate and creates loyalty to 
Real Time Brands.
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Real Time Pain Relief

Real Time Health Pass

In 1998, we launched Real Time Pain Relief, the first Real Time brand. 
We developed an offline-to-online marketing approach that allowed event 
vendors to drive referrals to an online landing page. Essentially, we made 
the QR code a thing before they were popular and utilized the technology 
to help our affiliates track their referrals.

During the COVID-19 pandemic, 
we expanded our marketing 
efforts by building an innovative 
AI-driven digital marketing 
platform leading to the launch 
of the Real Time Health Pass in 
2021. With the new AI technology 
solution, we began product cross-
promotion to our customer base 
of approximately 2 million people.

The Real Time Health Pass is 
a prescription drug discount 
card that offers steep discounts 
at 62,000 pharmacies. It is a 
successful competitor to GoodRX 
and other leaders in the market. 
Our marketing team manages 
the web platform, mobile app, 
search, rewards, and loyalty 
program, educational materials, 
and user profiles. Additionally, we 
have an online shop with 10,000 
health-related products at prices 
competitive with Amazon.
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Real Time Voice Analyzer

Real Time Network proudly 
introduces our latest venture, 
the Real Time Voice Analyzer. 
This began with the inception of 
Real Time Health Pass, leading 
us to a pivotal partnership with 
Hematico, innovators in the 
COVID-19 screening arena.

Hematico’s pioneering 
technology revolutionizes 
COVID-19 detection. It features 
rapid, accurate, and non-
invasive diagnostics using 
voice biomarkers and advanced 
AI algorithms. This innovative 
approach extends beyond 
COVID-19, identifying various 
airborne respiratory viruses, 
including certain influenza 
strains and the common cold, at 
the crucial infectious stage.

Initially confined to clinical 
settings under professional 
supervision, our collaboration 

with Hematico has been 
transformative. Leveraging our 
expertise in AI-driven marketing 
and the expansive reach of 
the Real Time Network, we’ve 
jointly developed a user-friendly 
mobile application. This strategic 
integration of Hematico’s 
groundbreaking technology with 
our platform democratizes health 
screening, offering a previously 
clinic-bound service directly to 
consumers globally. Now, with 
the Real Time Voice Analyzer, 
anyone, anywhere, can efficiently 
screen for COVID-19 and other 
respiratory ailments with clinical 
precision, right at their fingertips.

Our journey with Hematico 
exemplifies Real Time Network’s 
prowess in amplifying product 
potential and bringing cutting-
edge solutions to a global 
audience.
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An Exciting Time to 
Join Real Time Network

With three successful 
brands under our belt, we 
seek to expand our AI-driven 
marketing processes to 
other industries. These 
could include travel, tele-
med, internet/broadband, 
labs, wireless, and credit 
reporting. With our network 
of affiliates, the potential for 
grassroots movements to 
develop and expand Real 
Time Brands is endless.

We are looking for 
companies interested in 
white labeling their products 
under the Real Time Brands 
umbrella. With the AI-driven 
marketing tools at our 
disposal, our competitive 
pricing structure, and our 
developed affiliate network, 
our model is proven and 
will continue to prove 
successful.
 
To learn more about how 
to become a part of the 
Real Time Network, visit 
our website at www.
realtimenetwork.org


